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NEW YEAR, NEW BRAND

SHOCK PLAYS FIRST

After a successful relaunch in the 2012/13 academic year, we decided that the 2013/14 year 
would be the year that Shock makes it big! Given that we have never previously had a consistant 
brand, the team spent the summer working on both a new station sound and visual identity.

In addition alongside our existing ‘Your Union, Your Station’ tagline, which we’ve retained for 
our promotional materials, we’ve changed our main on air tagline to  ‘Manchester’s Biggest 
Student Station’, reflecting that we are the largest station station in Greater Manchester both 
in terms of membership and listenership.

We’re damn proud of that fact that we often playlist 
and showcase new tracks long before the commercial 
stations such as Capital and Key 103 pick up on them. 
For example, we playlisted Bastille’s ‘Rhythm of the 
Night’ and Zedd’s ‘Clarity’ a whole year before Radio 1 
and Capital.

To highlight this and encourage listeners to come to 
us first for new music, we introduced the ‘Shock Plays 
First’ sub-brand. In addition to a weekly show of the 
same name in which we play all the new releases, we’ve 
created a set of sweepers and tagline to be played 
going into new releases. We’ve done this to continually 
push the idea to the listener that Shock Radio is the 
home of new music, so that they come to associate us 
over commerical radio as their first choice to hear new 
releases.



LIVE ACROSS CAMPUS

ONLINE, ON MOBILE

This year we have secured an agreement with the Uni 
for Shock to be played out across many parts of the 
campus at various times, including high footfall areas 
such as the Students’ Union bar and MediaCityUK. 
Alongside the audio being played this is backed up by 
adverts for Shock being displayed on displays around 
campus. At MediaCityUK, our ‘Show of the Week’ is 
played out every Friday afternoon on its ‘big screen’.

On top of this we’ve tried making sure that no matter 
where you go on campus, you will see our logo. We 
replaced the beer mats in the bar with Shock branded 
ones, given many members of our team Shock branded 
hoodies to wear at Uni, essentially making them walking, 
talking adverts and distributed flyers in September to 
everyone moving in to Uni accomodation.

Alongside a new design for our website we have developed and 
released our new Shock Radio mobile app. Available for iOS, 
Android and Windows Phone devices, the app allows users to listen 
to the station, view our schedules and easily get in touch with the 
station. In addition we have built ‘push notification’ functionality 
into the app, allowing us to send out notifications that appear on 
all the devices with the app promoting upcoming special events, 
such as outside broadcasts, from which we’ve seen a significant 
increase in live listening figures for these events.

Given that we are an online only station, and that the majority 
of students own a smartphone, the app has quickly become our 
primary way of getting students to tune in, allowing them for the 
first time to listen to us on the go and in the car, as well as at 
home. From this we’ve seen a steady growth in listeners, with 
approximately a third of our listeners now coming from the app.



OUT AND ABOUT
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Throughout Freshers Week we broadcast live 

from different location on Campus each week. 

The locations were chosen so that each day 

we were placed in what we thought would be 

the busiest location on campus, for example 

outside the Uni’s activities fair. As well as 

providing entertainment to the freshers, this 

allowed us to quickly promote ourselves to 

them and engage with them. 

Coverage of live University sporting events 
have become a core part of our station’s 
output. By covering events such as the varsity 
Rugby League and Boat Race matches between 
Salford and Manchester, not only have we built 
up a visual presence at the events but we have 
received a significant number of listeners during 
the events from those who can’t make it. As the 
only student station there, we receive listeners 
from both Universities.

As always this year we covered the Union 
Elections on air, broadcasting from both the 
Candidates Debate and the Election Results 
night, giving us significant publicity from the 
Students’ Union. This year for the first time 
we ran a live video stream as well with Shock 
Radio audio, which received hundreds of views, 
significantly increasing our audience. We also 
co-ran a ‘Candidates Dodgeball’ event, which 
was open to students to watch and recorded 
for our YouTube channel.

This year for the first time we have done live outside broadcasts from the University 
Open Days, promoting us to new potential students at the University. This has received 
promotion from the Univeristy in both the open day programme, and on digital displays 
around the Uni telling visitors to download our app and tune in. In June we broadcast 
live from MediaCityUK every day from the University’s ‘Create Festival’, in which the 
Univeristy showcases the work of its Arts and Media students (Shock included) to industry 
professionals and members of the public.



COUNTING THE LIKES

PRIZES TO BE WON

At the start of the year, to coincide with our Freshers 
Week outside broadcast, we invested in paid ‘Sponsored 
Posts’ on Facebook. The campaign was configured so 
that all our posts in Freshers Week were promoted 
on the news feeds to everyone in Salford between 
18 and 25 who like the pages for the University and 
the Students’ Union. Throught this we saw a massive 
increase in our reach from the paid posts, on top of the 
organic growth expected during Freshers.

Recently we have also started using Instagram, tied to 
our Twitter account, to post photos of literally anything 
and everything we’re doing.

At the moment we are on over 3,600 likes on Facebook, 
which as far as we can see makes us the second most 
liked student radio station in the UK.

Over the course of the year we’ve run a number of 
competitions that have prooved popular with our 
listeners.

At the start of the year, to coincide with the launch 
of the the new year’s programming in October, we 
ran a competition for listeners to win a signed Haim 
album and poster. Recently we also ran a competition 
to win tickets to see rising star Sam Smith perform in 
Manchester.

After Christmas we also ran a novelty competition 
for listeners to win bottles of tequila by choosing the 
names for the new studio fish. This was hugely popular 
on social media, receiving many suggestions, resulting 
in an online poll to choose the names.



UNSIGNED’S FINEST

MARATHON BROADCAST

On the weekend of Friday 11th to Monday 14th of April 
we took on the world record for the longest music 
radio show presented by team, in aid of local cancer 
charity The Christie.

Armed with 2 sleep deprived presenters and a team 
of producers, we broadcast that weekend non stop, 
inviting everyone to get involved on Twitter hashtag 
CrikeyItsALongOne.

The event was covered by all the local media outlets, 
including ITV Granada Reports, BBC North West 
Tonight and the Manchester Evening News. On Twitter 
we received support from many radio presenters, 
including Tony Blackburn, Yasmin Evans and former 
record holder Chris Moyles! In total we raised over 
£200,000 for the charity.

We have continued to broadcast the ‘Shock Radio 
Unsigned’ show, started in the 2012/13 academic year, 
to champion the latest and greatest unsigned artists 
Manchester has to offer. This year we have tied it in 
with our ‘Shock Plays First’ brand, pushing our support 
for unsigned music both on air on online.

This has been enhanced this year by our syndication 
of the SRA Selector show. Before Easter we took the 
SRA Selector to Manchester’s Night and Day Café for 
an unsigned bands night, run as part of the huge local 
campaign to prevent the Café from being closed by the 
council, which was promoted in conjunction with Shock 
Radio. Interviews and performances from the event 
was also broadcast on the SRA Selector, and interviews 
were videoed with the bands and with the Café owners 
for our YouTube channel.
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