
The past 12 months have been some of the most exciting times in URB history. From our collabo-
rations with other student stations, to our swell of interviews, to winning a Radio Academy Award, 
things have never looked better for URB than they do at this moment in time. Although there have 
been many challenges to face over the last year, the commitment and dedication of the station’s 
members has meant URB has come out stronger than ever before.

Over the past year, through the appointment of interview coordinators, URB has seen a massive 
increase in the number, variety and quality of interviews being broadcast on air, with interviews 
stretching from the likes of The Vamps and Thumpers, to the manager of the local record store, to 
Petros Fassoulas, chairman of the European Movement UK.

This year also saw URB’s first ever Radio Academy Award, receiving bronze in the Technical Inno-
vation category. Having won the Best Technical Achievement at last year’s Student Radio Awards, 
this is a testament to how incredibly capable URB’s tech team is.

URB’s DJ arm has moved from strength to strength this academic year. With the purchase of a 
newer, slicker, lighter mixer, our DJs have been able to provide the soundtrack to more and more 
events throughout Bath. A number of our DJs have also had regular stints DJing at clubs in town, 
syncing with their shows on air to create their own cohesive brand.

Our scheduling this year has come on leaps and bounds. With a dedicated team formed to work on 
our dramatic productions, we created a number of high quality radio plays, working with our Stu-
dent Theatre Society to cast actors in the roles to make the production the best it can be. We also 
switched our journalistic direction from producing weekly news shows, to the making of one-off 
documentaries. We found this approach allowed us more time to thoroughly research the issue and 
produce much higher quality hour and half shows, rather than the hastily put together half hour 
shows that we have produced before.



In anticipation of Freshers’ week, we put out 
a short podcasts for incoming freshers to 
listen to before arriving at university. Filled 
with advice from the Freshers’ week Events 
Managers, we also exclusively revealed that 
Zane Lowe would be performing at Freshers’ 
week, and gave the Freshers a quick look at 
previous Freshers’ weeks.

During Freshers’ week, we produced daily 
podcasts, summing up the previous evena-
ing’s action as well as looking at what was to 
come, and included interviews with an SU of-
ficer each day, as well as interviews with the 
previous evening’s acts.

We also, launched URPre, sending out our 
DJs into the halls of residence on campus 
and DJing in and around Flats to provide 
music as a warmup to the evening’s events.

Freshers’ Week

We believe it should no longer be the responsibility of the lis-
tener to interact with a station for personalised content they 
love. It’s this philosophy which prompted URB to embrace a 
new innovative solution and approach to broadcasting. We 
call it “responsive radio”.
      
Ours is an industry where creativity and apparent spontane-
ity is often planned, timed and rehearsed. URB’s program-
ming, by contrast, is dynamically influenced by listeners via 
our new online music product - URB ReQuester. ReQuester 
connects the audience with the output, and reinvents their 
radio experience. We’ve inverted the conventional listener-
station relationship by reaching out to our listeners rather 
than expecting them to reach out to us.
      
The service is integrated within our Radioplayer console and 
listeners are invited to connect via Facebook for a uniquely 
tailored journey of on-air music discovery. For every con-
nected listener, a personalised and forever organically chang-
ing “Taste Profile” is born. This is an anonymous catalogue 
of music associations, based on their and their friends’ habits 
on Facebook and linked services such as Spotify. The taste of 
listeners who provide minimal information can also be es-
timated and extrapolated based on demographics and their 
similarities with existing users.
      

As is common with music discovery engines, third-par-
ty algorithms provide music recommendations based 
on preferences identified in the user’s profile. However, 
URB has taken this concept further. We simultaneously 
analyse the profiles of all currently active listeners to 
provide a playlist of suggestions based on their aggre-
gate taste. Suggested tracks are then played out live on-
air, reinforcing the intimacy and immediacy of radio, 
and shifting the burden of forging a dynamic relation-
ship from the listener to the station.
      
Limits imposed on the rate at which these socially gen-
erated requests are honoured ensures continued influ-
ence, but prevents domination, of ReQuester over our 
broadcast. An editorial team of music and production 
staff configures the variable ratio of pre-programmed to 
responsive content to ensure this.

ReQuester, along with FRANCESCA (which won gold 
for best technical achievement at the SRAs 2013), won 
bronze for best technical innovation at this years Radio 
Academy Awards. This was a great achievement for the 
URB tech team, one which we are incredibly proud of.

URB Tech



At URB, we have tried to create a schedule that worked for both its 
members and audience whilst allowing radio enthusiasts the chance 
to be creative and unique. We created a more flexible schedule for 
presenters and producers to air their entertainment and specialist 
programmes at suitable times for them, but also to air when their 
targeted audience would peak.

We continued with the hugely successful show introduced last year 
- URB’s Morning Glory. The breakfast show was a great way for new 
members to gain experience in Student Radio and created a solid 
foundation to our radio schedule for listeners. We also created a 
different team for each day and swapped groups around half way 
through the year to encourage presenter and producer development 
and create dynamic content. 

Our entertainment programmes multiplied throughout the year and 
the production and presenter style really advanced. Entertainment 
shows were encouraged to increase their online presence and they 
also began using our new wireless mics to speak to students outside 
of the station and create amusing content. The success of 
our shows and the enjoyment of the presenters was evi-
dent in the increase in recorded listenership numbers and 
the increasing number of students who passed their demo 
tapes and gained their own shows- creating one of the full-
est URB’s seen in years. 

Our number of specialist shows also increased and were 
produced in a professional sounding fashion. As well as the 
documentary and one-off content mentioned below, there 
were staple specialist shows airing a spectrum of music. 
These were very well produced and presented and were 
often some of the most popular 
shows airing. Following the suc-
cess and entertainment value of 
one of URB’s shows, Vibe Circus, 
the presenters/producers went 
on to host their own club night 
in the city centre, but continued 
their show on radio throughout. 

URB also aired speech shows 
including the Christianity Show 
and Touchline Headbutt: The 
Football Show, which had dedi-
cated teams behind them who 
ensured their show was pro-
duced well in advance and de-
livered content targeted to their 
audiences.

URB’s Show Schedule
This year saw URB welcome 

Radio 1’s Scott Mills to the stu-
dios to guest present the Student 

Radio Chart Show. By giving 
away two tickets to the University 

of Bath’s Summer Ball via a live 
phone-in during the show, and 
by advertising the show relent-
lessly throughout the week, we 

smashed all our previous lis-
tenership records. We also fully 

visualised the show, installing 
cameras throughout the main 

studio and turning the adjacent 
studio into a fully operational TV 

studio. As well as just showing 
the presenters, we also aired live 
music videos of the songs being 

played.

The Student Radio 
Chart Show, with Scott 

Mills



In first semester, we appointed two 
interview coordinators to help the Head 
of Music with getting and distributing 
interview opportunities to our members 
for use on their shows. With people 
dedicated to the role instead of it being 
one aspect of the head of music’s remit, 
we saw a large increase in the number 
of interviews we were doing, as well 
as a notable increase in the quality of 
said interviews. Thanks to the role, we 
now have a number of members of the 
station who are more than capable of 
going out and gathering high quality 
content at short notice. 

In order to source interviews with the most interesting and exciting guests possible, we opened up some 
old contacts and forged new ones with various management agencies and promo companies. Over the 
course of the year, we were able to gain interviews with such up-and-coming stars as Ella Eyre, The 
Vamps, Thumpers and New City Kings, and established artists such as Maxïmo Park, Sub Focus, Little 
Comets, Sandi Thom, Beans on Toast, and comedian Seann Walsh. 

Included in the remit of interview coordinator was also the coor-
dination of a new series of URB Sessions. Since the people with 
experience of this had all left the station, it was up to the new tech 
team to learn how to set up and run these sessions. We worked 
closely with the Student Union’s Music Society to learn how to 
properly run a session, and in doing so we were able to get a lot of 
the society’s music on the air. Having done this, we invited local 
bands to come in and perform for us. Through these sessions, we 
were also able to build important links with various student acts 
and other local artists, as well as developing links with our Student 
Union’s Music Society, introducing their bands to our listeners. 
Many of these exclusive sessions were filmed by CampusTV and 
uploaded to their YouTube channel, generating hundreds of views 
from students. Working with the Students Union, we provided 
media coverage for the weekly Coffee House Sessions, interview-
ing exciting new acts in the studios each Friday before they played 
at our SU bar. We also uploaded the interviews to our SoundCloud 
account, introducing Bath students to the bands and giving them 
the opportunity to listen again if they weren’t able to hear the first 
time around. 

As well as entertainment inter-
views, our team also covered vari-
ous journalistic interviews, includ-
ing speaking with the Research 
Director for Business for Britain, 
as well as Bath’s Vice Chancellor, 
Dame Glynis Breakwell.

Sessions and Interviews

In an effort to increase our in-
teraction with institutions in the 
local area, and upon discovering 
that URB is not the only student 
radio station in Bath, we thought 
it would be a great idea to work 
together with SpaLife, the student 
radio station based at Bath Spa 
University, to produce bigger and 
better content. After discovering 
SpaLife currently does not broad-
cast live, instead only producing 
podcasts, we invited SpaLife mem-
bers to appear on URB’s Morning 
Glory, as well as offering to air their 
shows live on URB on Saturdays. 
Although the invitation to Morn-
ing Glory was initially just for a 
week, the people involved enjoyed 
it so much that many of the SpaLife 
members came back every week 
until the end of the semester. We’re 
now working more closely with 
them to help develop their own sta-
tion, with an aim to having two live 
student radio stations in Bath.

Collaboration with 
SpaLife Radio



This year saw the launch of URB RavenTales, dedicated to the 
creation of creative speech content. Even now the RavenTales 
production group continues to grow beyond 50 members from 
a diverse set of theatre, literary, improvisation and music stu-
dent societies. The RavenTales writers, actors, sound team and 
producers have so far created and broadcast an entire series of 
audiobooks, original horror and sci-fi dramas and a six-episode 
mystery series. Highly creative and driven, the RavenTales group 
shows no signs of slowing down yet and will continue to produce 
high quality content well into next year.

We also sought to create factual speech content that engaged 
students, the university’s academic research and the wider com-
munity. One such project undertaken was Grave Expectations, a documentary produced to coincide 
with Dying Matters week. Working closely with the University’s highly innovative Centre for Death 
& Society, the project was written, researched and produced over several months, and blended up-
coming research, interesting facts and personal experiences into a 90 minute documentary that 
encouraged students to be more willing to talk about death and dying. Topics extended from life as a 
funeral celebrant to online heritance and innovative methods of body disposal such as liquefaction. 
The documentary was also successful in highlighting the outstanding research that our University 
offers. This, coupled with our interviews, broadcasts and podcasts into themes such as financial sup-
port, EU politics and Record Store Day showed a marked improvement in how URB diversified their 
content and audience this year. 

URB promoted Record Store 
Day 2014 with a radio spe-
cial. The show featured an 
interview with the manager of 
Bath’s vinyl shop ‘Raves from 
the Grave’ which highlighted 
both the positive and negative 
aspects of Record Store Day, 
and provided a unique insight 
into the inner workings of an 
independent record shop in 
today’s music scene.The show 
also included a vibrant mix of 
URB’s 40 year old vinyl col-
lection on the turntable. The 
Record Store Day Special had 
humour and nostalgia from 
the presenting team respon-
sible for URB’s weekend vinyl 
show The Random Experi-
ment, and served to promote 
the exciting and diverse 
history of music available in 
independent stores over the 
decades.

Dramas and Documentaries URB’s TOP 100
As is tradition, URB saw out 
2013 with URB’s TOP 100, a 

countdown of URB’s top songs of 
the the past 12 months. Broad-

cast over 9 hours on the final 
days of the year, and incorporat-
ing a variety of different present-

ers from across the schedule, 
the show concluded with a £100 
voucher giveaway and the reveal 
of Macklemore and Ryan Lewis’ 
‘Can’t hold us’ as URB’s number 

one song of 2013.

PUSH 2014
PUSH was a brand-new show 

launched this year with the aim 
of championing the hottest and 

freshest new music from un-
signed and undiscovered artists. 

At the end of the year, a ten-
strong team of presenters and 
tastemakers grouped together 
to compile a list of the acts to 
look out for in 2014. The list 

was whittled down to ten and 
each tastemaker selected their 

favourite and sourced exclusive 
music and/or interviews with 

that particular artist for an end-
of-year showcase of the PUSH 

2014 artists. This ‘round table’-
style programme featured art-
ists such as Ella Eyre, BANKS, 
Dan Croll, Sampha and Chloe 
Howl who have since gone on 
to receive substantial national 

airplay, been featured in compa-
rable lists or even had charting 

singles and albums.



From the start of the first semester, URB saw a 
shift in the focus of our DJing arm; rather than 
being primarily financially-driven as it had been 
for the previous few years, we decided to focus 
first and foremost on developing and nurturing the 
DJing talent of our members. 
At the start of the year we decided to engage in a 
recruitment drive that was successful in as such 
that our membership increased five-fold. At the 
end of the previous academic year, URB decided 
to invest in brand new DJ equipment with tech-
nology that was more akin to what was found in 
most night clubs – the new equipment was then 
nicknamed ‘Roadshow Lite’. During the promo-
tion drive over Freshers’ Week and beyond, ‘Roadshow Lite’ proved a huge success. The mobility 
and simplicity of the new equipment meant training new DJs became straightforward and allowed 
for more members to get involved with the recruitment drive over Freshers’ Week. However, more 
importantly, the equipment drew in interested individuals that recognised the dedication and seri-

ousness URB had towards DJing and came along to meetings 
in the following weeks in order to learn more about Roadshow 
and most importantly, have fun.
Social media has revolutionised modern communication and 
accordingly we decided the best way to run a team of students 
was to create a Facebook group and use interactive spread-
sheets to both organise training and schedule performances 
of DJs. This proved a remarkable success and in the run up to 
the Sports’ Snowball, we informed the team that performers 
would be decided on numerous criteria. These included as-
pects such as dedication which was shown through volunteer-
ing to perform at smaller events and time spent in the studios, 
and talent which was judged on a live 20-minute mix-tape 
produced by each of the DJs. In order to keep individuals 
interested, this format continued throughout the year and was 
integral in helping URB organise some of the largest events of 
the year which included numerous departmental balls, charity 

events and varsity.
The year has been successful for Roadshow not just in the sense that we have done some major 
events throughout the year, but also in the sense that the DJs have come first. On one particular 
night in the year we had a clash of events between the School of 
Management Ball (a large event for one of the biggest departments 
at the University) and the University of Bath Fashion Show. Hav-
ing committed at the start of the year to developing a team that was 
professional in sound quality and appearance and as such, we had 
no desire to use our old Roadshow equipment which was incred-
ibly outdated. As such, the DJs were asked if any would like to use 
their own equipment and perform at the Fashion Show as a private 
third-party. One of the members agreed and the night proved to be 
successful with the DJ receiving compliments from all involved and 
being part of a well-run local event. This is just one example of the 
success URB has had with nurturing DJs in which out of a team of 
10, half have gone on to also perform in clubs in and around Bath.

URB DJs



This year URB showed our support for those running 
the Bath Half. We brought our roadshow kit down to 
the side of the route to provide motivation to those 
running and a soundtrack to run to. We also took 
wireless mics so we could shout encouragement to 
the runners as they passed by. This was a great way 
for URB to get our name out in the local community, 
and a number of people came and thanked us after 

the race for the 
encouragement 
we were provid-
ing.

URB at the BathHalf
Foreign Language 

Shows

Elections

End Hits

URB took on covering elections a little differently in 
2014. As well as airing the elections as they happened, 

we provided pre and post analysis of the candidates 
from our pop-up studio, inviting the likes of the SU 

President on to provide their insight into the issues dis-
cussed. We also staged a show every evening covering 

the events of the day, and included content such as vox 
pops, interviews with current SU officers, and a one-on-

one with the candidates.

For the SU Elections Results Day we had four hours of 
entertaining catch-ups with the candidates, games, mu-
sic, social media hashtags and comedy packages edited 
from elections footage over the previous fortnight. This 

coverage led right up to the results announcements, 
which we then broadcast live and followed up with 

further interviews with the winning candidates. To top 
it off, we then had a two hour DJ set from URB’s Road-

show team. Throughout the day we even had visuali-
sation of the activities courtesy of teamwork with the 

University’s CampusTV society.

End Hits was a roundtable specialist music re-
view show, broadcast fortnightly on Saturday at 
7-8pm. Participants had two simple restrictions: 
songs could not be well-known singles, or a 
single by a well-known artist. They were encour-
aged to select songs that were recent, they felt 
were absolutely excellent, had special meaning 
to them, and they could discuss at some length. 
Participants thus brought along the cult artists 
and lesser-known tracks that would be fresh to 
listeners, while the uniformly high quality of 
music and detail of discussion encouraged an 
attachment to the new tracks. Music genres cov-
ered were diverse: from house to hip-hop, disco 
to dub, film themes to brass bands, through prog 
rock, indie pop, metal and folk.

The University of Bath has a large 
number of foreign students; 30% of the 
total student body is comprised of over-

seas students. In addition, there are a 
large number of Language students at 

Bath. In response to this, we tried to 
increase the number of shows catering to 

the foreign student body. As a result we 
now have both a french language show, 

as well as a new german language show to 
cater to these groups.

  URB successfully piloted a breakfast show at the end of the 
2012/13 academic year, with it becoming a permanent feature at 
the beginning of this year. During Freshers week we recruited a 
team of twenty new presenters and producers to man the new flag-
ship show, broadcasting every morning from 8am to 10am. Initial-
ly the shows were led by experienced members of the station, with 
new members forming the rest of their teams. The first few weeks 

of the semester were focused on the teams getting to know one another, gaining their initial radio train-
ing and beginning to explore the opportunities available to them through student media. Producers were 
encouraged to embrace their roles, creating brand new consistent features and testing the ability of their 
presenters. Presenters were encouraged to develop their personalities on air and embrace the challenges 
given to them by their producers. At Christmas the lead presenters handed over their positions to the 
newer members, and five new members (as of October) took the reins. This made room for another new 
intake from Refresh week, which was quickly filled. The aim was for the show to act as a training plat-
form, with new members progressing through the show and out onto their own shows as and when they 
feel ready. A significant number of new members who 
got involved with URB through the breakfast show 
are now producing and presenting their own shows.

The URB Breakfast Show



As hopefully you have seen, URB has been a producer 
of great content this year, as well as a contributing to 
both the University community and the local communi-
ty. Not only this, URB has also been an industry leader 
in the field of cutting edge radio technology, and has 
seen a massive rise in the involvement and engagement 
of both our listeners and our members.

Every aspect of the station has seen improvement this 
year, from our developments in training, to the reinvig-
oration of our DJ department, this year having more 
than double the number of DJs than the last.

Going forward, plans have already been put in place for 
the next academic year. This summer our studios are 
being overhauled, with a full visualisation suite being 
installed. As well as this, our new branding will lean 
heavily towards the use of the name University Radio 
Bath, to not only make it clear as to what we are and 
what we do, but also to proudly show that we are a stu-
dent establishment; a hotbed of bright minds and great 
ideas.

This year has been an ecxcellent one for URB, and the 
momentum we have developed will undoubtedly con-
tinue into the future.


